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Merchandise and
ecommerce

51 Talk

Online AI generated
avatar & reward

Offline merchandise and
stickers

Zalo Stickers

Setup e-commerce for
merchandise with pricing
merchandises and sticker with
trend. Convert price
merchandised products to
reward for student registration.

Give extra hour reward for user
generated content (video,
photo) shot and composed with
brand mascote



Kid Cafe Collab
Popup booth

Can Relocate Popup booth can
reduce investment cost and re-
usable from large-city to smaller
area

Reward by hour of trial class and
merchandises

Traffic: 250-500 student/day

Target Audience: Parent and
children 5-11

Est convert rate: 10% -20%

Est inv: $20.000
ROI: 2.5-3+
Execution duration: 12 months

Number of booth: 9 - rotated
national wide



Residence Building
Elevator OOH

Reward by hour of trial class and
merchandises

Traffic: 1500 residents/day

Target Audience: Parent and
children 5-11

Est convert rate: 5%-10%

1 month/ building

Investment: $10,000

CTA: App registration /
Competition

Duration: 3 months

ROI: 1.5-2



Team Management & Marketing Metric Dashboard
Business Intelligent (BI)



https://langdaihoc.sg.larksuite.com/share/base/dashboard/shrlg1cVksPXjm9c5wmcUOj6eod

https://langdaihoc.sg.larksuite.com/share/base/dashboard/shrlg1cVksPXjm9c5wmcUOj6eod


https://langdaihoc.sg.larksuite.com/share/base/dashboard/shrlgLGDUtAarNX477lMDuFmWEh

https://langdaihoc.sg.larksuite.com/share/base/dashboard/shrlgLGDUtAarNX477lMDuFmWEh
https://langdaihoc.sg.larksuite.com/share/base/dashboard/shrlgLGDUtAarNX477lMDuFmWEh


https://vyvyhaircare.sg.larksuite.com/share/base/dashboard/shrlgSNdMwBRC17Sh2QOnFTnTte

https://vyvyhaircare.sg.larksuite.com/share/base/dashboard/shrlgSNdMwBRC17Sh2QOnFTnTte
https://vyvyhaircare.sg.larksuite.com/share/base/dashboard/shrlgSNdMwBRC17Sh2QOnFTnTte
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